WLOS-TV13
4™ QUARTER ENDING DECEMBER 31, 1997

CHILDREN’S TELEVISION ACT
OF
1990

PROGRAM DESCRIPTIONS AND
BROADCAST TIME PERIODS
FOR PROGRAMS SPECIFICALLY DESIGNED
TO SERVE CHILDREN’S EDUCATIONAL AND
INFORMATIONAL NEEDS



CERTIFTCATION

FOLLOWING IS A LIST OF ALL ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH ARE
SCHEDULED FOR BROADCAST DURING THE FOURTH QUARTER OF 1997. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS ARE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS.

IF THE NETWORK RESCHEDULES CHILDREN’S PROGRAMS (FOR EXAMPLE,
AS A RESULT OF LIVE SPORTS PROGRAMS), THE MODIFIED SCHEDULE WILL
COMPLY WITH THE CHILDREN’S TELEVISiON ACT COMMERCIAL LIMITS.
SIMILARLY, IF THE NETWORK SCHEDULES A HALF-HOUR CHILDREN'S PROGRAM
CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-
CHILDREN'S PROGRAM, THE NUMBER OF NETWORK COMMERCIAL MINUTES IN THE
CHILDREN’S PROGRAM WILL BE DECREASED TO COMPLY WITH THE COMMERCIAL

LIMITS.

Children’s Programs

Weekend Programs

L Program: Disney’s 101 Dalmatians
Qe - 9330
Duration: Half-hour (Saturdays, 66 - 836~ AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%



Program: Disney’s One Saturday morning (featuring long-form educational elements --
“Brand Spanking New! Doug,” “Disney’s Recess” and “Disney’s Pepper
Ann” -- and short form educational elements)

Duration: Two hours (Saturdays, 9:30 - 11:30 AM NYT)

Number of Network Commercial Minutes: 19:00 (5:00 commercial minutes 9:30 - 10:00 AM:
4:30 commercial minutes 10:00 - 10:30 AM; 5:00 commercial minutes 10:30 -
11:00 AM: and 4:30 commercial minutes 11:00 - 11:30 AM)

Opportunity for Local Commercial Matter: 2:00** (:30 commercial minutes 9:30 - 10:00 AM:
30 commercial minutes 10:30 - 11:00 AM: and :30 commercial minutes
11:00 - 11:30 AM)

Program: Disney’s Jungle Cubs

Duration: Half-hour (Saturdays, 11:30 AM - 12:00 Noon NYT)

Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30*

Program: The New Adventures of Winnie The Pooh
(Pre-empted for ABC Football 10/04, 11/22 & 12/27)

Duration: Half-hour (Saturdays, 12:00 Noon - 12:30 PM NYT)

Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30*

Program: Science Court
(Pre-empted for ABC Football 10/04, 11/22 & 12/27)

Duration: Half-hour (Saturdays, 12:30 - 1:00 PM NYT)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30*



Program: ABC Kids Movie Matinee: “The Secret Garden”

Duration: One & one-half hour (2:05 - 3:35 AM NYT)
(One-time-only) - Sunday, October 26, 1997)

Number of Network Commercial Minutes:

Opportunity for Local Commercial Matter:

Program: Brand Spanking New! Doug Holiday Marathon

Duration: Two Hours (2:05 - 3:05 AM NYT)
(One-time-only) - Sunday, December 14, 1997)

Number of Network Commercial Minutes:

Opportunity for Local Commercial Matter:

Weekday Program

None

(98]



* Format allows one :34 station break, of which :30 ONLY may be
used for local commercial matter.

** Format allows four :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

*** Format allows two :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

**** Format allows three 1:34 station breaks, of which 1:30 ONLY
for each may be used for local commercial matter.

**x*x* Format allows four 1:34 station breaks, of which 1:30 ONLY
for each may be used for local commercial matter.

William "Buz%"” Mathesius
Vice President and Director
Affiliate Operations

Date: December 8, 1997
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Kbz CHILUREN'"S TELEVISION ACLY UF 1YY0 —— Agl-I'V NRUWURK
COMMERUCLAL LNEFURMALTION —— QUARTHERLY CONEPLIRMALTLIUN ——
EOURTH QUARTER 1YY/

UN DBEUEMBER ©, 1997, Wk SENT YOU A CRRULIEICATION 'THAL ALL ABU
PHELEYISIUN NETWORK PRUGRAMS DESIGNED rOR CHILUKEN 12 YEARS ULU AND
YOUNGER SUHBDULED FOR BHROADUALSD DURING 'THE POUHTH CALENDAK QUARHTER
QE 199/ WhRE PFORMALTYED TV ALLOW FUR NO MUKHE THAN 10.2 MLINUTES OF
TUTAL CUMMERUCLAL TIME PRR CLOCK HUUK ON WEERENDS AND L2 MINUTES OF
PTULAL CUMMERCIAL 'I'IME PER CLUCK HUUR ON WEEKUAYS, UHE COMMERUCLAL
LIMLITs S5 PUORYH LN THE CHILUKEN 'S TELEVISION ALL UF LYY0.

Wk INPORMED YOU AT 'U'HAY 'PIME AT THE RND OF 'fHE PFUOURTH CALBNUDAK
QUAR'TER Wk WOULD ALSBU SENU YOU A CUNELIRMATION 'THAY 'T'HdE NUMBER UF
MINUTES ALLULIED PUKR NETWORK ANLD LUCAL CUMMEHUIAL MAUIRER DLLD NOY
pAUEED THOSE SR POHLUH LN THE CHLILDEBN'S TELEVILHLON AUL. Wk ALSU
SALD WE WOLLL INCLUPE LN THE CONELIRMATION COMMERCLAL LNEOKMALTLIUN
ABUULY ANY ADDIVIUNAL CHILUKREN'S FHROGKAMS ALKED DURING 'THE POURTH
QUARTER THAYL WEEE NOY INUCLULED 1IN THE ORIGINAL URELULEICATION. 'YTHis
LETTER WILL SERVE A 'U'HE QUAKTERLY UCONELRMALTIUN FUOK THRE FOR'TH
RUARTER UE 1997 .

TheE ABC TELEVIZSLON NEUVWORK HEREBY CONEIKMS 'UHAL UMb NUMBEE OFF
MINUTEE ALLOPTIED EOR NEITWORK COMMEBRULAL MAYTITER AND U'HE FORMA'LVEL
UFPUORTUNL UL RS POR LOCAL MATITEH LN NEUVWOHK FRHOGRAMD DESIGNELD BOR
CHEILGDREN TWhbLVE YEARS ULD AND YOUNGEE HRUADUAST DUKILING 1T'HRE POUKR'TLTH
QUARTRR UE 1997 LUiD NULU BXCEED PHE LIMLTS SEY PORTH LN UHk
CHLLDHEN"S TELEVISION ACL Qb 1990,

THERE WhEE NO ADRDLUTIUONAL NELTWORK PROGEAMS DESIGNELD FUR CHILDKEN
TWhLVE YEAHRS QLD AND YOUNURR BROADUAS'DT UDURLING U'HE POURTH QUARTER OF
L2997 .

THLS UUNELRMATIUNHLS DESLGNED 1O BE FLACED 1IN YUUR PUBLIC FLLE ALUNG

WitH I'Hik DECEMBER o, 1997 CRKULIEFLICATIUN. THLIS oHOULD BbE DUNE NU

LAaYER 'PHAN JANUARY 1v, 1995 AN OQHUDBER '1'CO MEET CUHE REQULIREMENDS UF UHE

CHILDREN''S TELEVISLIUN AUY.

HEGAKDL .

BULL MATHESIUL

ViCe PRis1UOENY

AR LILLIATE CUMMUNLIUATLIONS & OFERALVLIUNS

Rl/vbrsrYg loizBibl



ABC Television Network ' @
January 6, 1998

Buzz Mathesius
Vice President
Affiliate Communications & Operations

To: Station Management

Re: Children’s Television Act of 1990 -- ABC-TV Network Commercial
Information -- Quarterly Confirmation -- Fourth Quarter 1997

On December 8, 1997, we sent you a Certification that all ABC
Television Network programs designed for children 12 years old and
younger scheduled for broadcast during the fourth calendar quarter
of 1997 were formatted to allow for no more than 10.5 minutes of
total commercial time per clock hour on weekends and 12 minutes of
total commercial time per clock hour on weekdays, the commercial
limits set forth in the Children’s Television Act of 1990.

We informed you at that time that at the end of the fourth
calendar quarter we would also send you a Confirmation that the
number of minutes allotted for network and local commercial matter
did not exceed those set forth in the Children’s Television Act.
We also said we would include in the Confirmation commercial
information about any additional children’s programs aired during
the fourth quarter that were not included in the original
Certification. This letter will serve as the quarterly
Confirmation for the fourth gquarter of 1997.

The ABC Television Network hereby confirms that the number of
minutes allotted for network commercial matter and the formatted
opportunities for local matter in network programs designed for
children twelve years old and younger broadcast during the fourth
guarter of 1997 did not exceed the limits set forth in the
Children’s Television Act of 1990.

There were no additional network programs designed for
children twelve years old and younger broadcast during the fourth
quarter of 1997.

This Confirmation is designed to be placed in your public file
along with the December 8, 1997 Certification. This should be done
no later than January 10, 1998 in order to meet the requirements of
the Children’s Television Act.

Regards,

ﬁﬁ?’m

Buzz Mathesius

77 West 66th Street New York, NY 10023-6298 (212) 456-6888



